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teritoriis turistull
usafrTxoeba, rogorc sawarmoo
da rekreaciull 1 sagmianobis
Sexamebis Sedegi

reziume

statiaSi ganixi Beba msoFHioSi arasa-
warmoo sferos, rogorc ekonomikis realluri
seqtoris yvebaze swrafad mzardi nawi ll-
is, rollisa da mniSvne I obis mateba. avtorebi
aRniSnaven, rom igive tendencia SeimCneva
sagarTve B os samrewve 8O regionebSi, rom-
B ebSic mniSvne Bovnadaa aTvisebu B i minera-
Buri resursebi, xolo agrarulli biznesi -
nak B ebad momgebiania. avtorebi aRniSnaven,
rom mravall regions, romelic xasiaTdeba
momgebiani, stabi Burad Fungcionirebadi sa-
warmoebis ricxvis SemcirebiT, ar rCeba si-
tuaciis dastabi Burebis sxva SesaZ Beb I oba,
garda imisa, rom arasawarmoo sferoSi gana-
viTros masStaburi sagnianobis sxva Funqci-
onaluri mimarTu Nebebi.

sakvanZo sityvebi: turistulli usafr-
Txoeba, turistulli potencial i, ekonomikuri
Sedegi.

mso¥ 0 ios gamocdi B eba mowmobs imasac,
rom arasawarmoo sTeros mniSvne I ovani
Semadgene 11 SeiZ B eba iyos turizmi — sagnia-
noba, romel sac SemosavBlis saxiT moaqvs
ekonomikuri Sedegi misi organizatorebisa-
Tvis da teritoriisaTvis, maT Soris saso-
Fl o-sameurneosTvisac.! sagarTvelos re-
gionebs gaaCnia turizmis ganviTrebis ndi-
dari potenciall i, rac gamoixateba bunebrivi
Bl andSaftebis mimzidve- B obasa da kon-
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trastull obaSi, istoriulli dapoRitikuri
mov B enebis memkvidreobis ku B turis Zeg l eb-
Si. rogorc wesi, yvelaze ufro Semosav-
Bianiani Tena Semoyvani Bi ucxoeli tur-
istebi arian, magram am mimarTu B ebis swrafi
da efeqturi ganviTreba awydeba seriozul
winaaRmdegobebs infrastruqturis (kargi
sastumroebi da ganStoebu i komFortulli
satransporto komunikaciebi) ararsebobis
gamo. Sida turizms gaaCnia ganviTrebis didi
SesaZ B eb B obebi, anitom mocemu i proces-
ebis intensifikaciis SesaZzl eb l obebis ganx-
i Bvas aqvs garkveuli mniSvne Boba sof-
Blis teritoriebisaTvis. 2

Tu turizms ganvixi BavT, rogorc sagmi-
anobis saxeobas, romellsac potenciurad
Seswevs unari Segmnas samuSao adgi Bebi,
aseT SemTxvevaSi gamarT Bebu B i igneba misi
ganviTrebis stimulireba mivakuTnoT im
umniSvne B ovanesi mimarTu Bebebis ricxvs,
romBebic ara marto sasoflo HBandSaft-
is SenarCunebas uwyobs xells srul faso-
vani sasicocx B o garemos saxiT, aramed
exmareba mis mdgrad ganviTrebasac.

turizmi, rogorc SemecnebiTi katego-
ria, asaxavs sakmaod mravalleferovan da
Rrma Sinaarsis movBenas da process. gam-
arTHebulia misi daxasiaTeba, sull mcire,

! Social Research Methods, 2006. Nonprobability Sampling. Availablefrom: http://www.social researchmethods. net/kb/sampnon. php.

retrieved on 24 February 2011.

2Bolan, P. and WilliamsL ., 2008. Therole of imagein service promotion: focusing on theinfluence of film on consumer choicewithin
tourism. International Journal of Consumer Studies, Vol. 32, Issue 4, pp. 382-390. http://web.ebscohost.com/ehost/pdfviewer/
pdfviewer?vid=8& hid=125& sid=51010 9fd-9fd0-4f68-be5b-5a731a98b017%40sessionmgr110.

*Business Dictionary, 2011. Developed Countries. Available from: http://www.businessdictionary.com/definition/devel oped-

countries.html; retrieved on 14 February 2011.
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turizmis probBlemebi

sami poziciidan. mxedve l obaSi gvagvs mxa-
reebis raodenoba, romBebic CarTullia tur-
istull pragtikaSi:

pirvel rigSi, esaa subieqtebi, rom-
Bebic awvdian turistull momsaxurebas.
swored maTTvis sakuTriv turizmi warmoad-
gens sagmianobis sferos, romelsac unari
Seswevs moitanos Semosavali;

meore mxriv, esaa subieqtebi, romBebic
Rebu B oben mocemul momsaxurebas, riTic
axorcie B eben sakuTr gansxvavebu I miznebs
— dasveneba, garToba, gajansaReba, organiz-
mis sportulli datvirTva, inteleqtualur-—
SemecnebiTi da sxva saxis miznebi;

mesame - turizmi xorciel deba erTi
konkretulli teritoriis FfarglebSi, romel -
sac gaaCnia garkveu li Tvisebebi, rac saSu-
alebas aZ B evs mas, gaxdes turistebisaTvis
mimzidve Bi da miiRos isini; subieqtis
poziciidan, rome lic axorciell ebs sakuTar
turistull ganzraxvebs, turizmi mizanSe-
woni Bia ganxi Bull ignas, rogorc mogzau-
roba sakuTari mudmivi sacxovrebeli adg-
ilis Farglebs gareT nebismieri mizniT,

cxrilli 1

turizmis tipologia misi

garda Semosav B isaTvis muSaobisa da mud-
mivi sacxovrebeli adgilis Secvlisa’
mocemull Formulirebaze dayrdnobiT
da aRniSnulli procesebze warmodgenebis
sistematizaciis Sedegad, ganvixi BavT koor-
dinaci-ullad da ierarqiullad erTmaneTTan
urTierTgmedebaSi myofi turistulli sax-
esxvaobebis infrastruqturaze damokide-
bulebis dones, romelisac ganvixiBavT
Bl andSaftis moculobis, gadaadgi Bebis
meTodis, wamyvani motivaciisa da organize-
bu B obis donis konteqstSi (cxrilli 1)
agtiuri turizmi warmoadgens adamianeb-
is Sromisunarianobis aRdgenis da mxardaW-
eris meTods, romelic xorcielldeba gam-
ajansarebe li, SemecnebiTi, sportulli da
dasvenebis sxva saxis motivaciebis real-
izaciis gziT. igi sacxovrebeli adgil-
idan gasvBasTanaa dakavSirebuli (aranak-
Beb 24 saaTiani vadiT), da kavSirSi araa
gadaadgi Bebis meganikuri saSuallebebis
auci Bebell da sistematur gamoyenebasTan’
kulturullad orientirebulli (pasiuri)
turizmi - aris adamianebis Sromisunari-

organizebisa da marSrutebis

Catarebis mizniT (Sedgenilia avtoris nmier)
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4 Travel and LivingAbroad. Availabefrom: http://www.fco.gov.uk/en/travel -and-living-abroad/travel advi ce-by-country/sub-saharan-africa
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anobis aRdgenisa da SenarCunebisaTvis maTi
moTxovnebis reallizacia mkurnall obisa da
gajansaRebis gziT (kurortebi, sanatori-
umebi, profi Bagtoriumebi, gajansaRebisa da
samedicino reabi Bitaciis sxva dawesebu le-
bebi), agreTve dasvenebis SemecnebiTi da
sagniani motvacia, rome l ic dakavSirebull ia
sacxovrebel i adgiBidan gasvBasTan
(aranak Beb 24 saaTiani vadiT) da Sesabami-
si speciallizaciis stacionarulli obiegte-
bis gamoyenebasTan. kombinirebu Bi turizmi
— aris agtiuri da pasiuri turizmis moti-
vaciis sivrciTi da Fungciuri ellementeb-
is SeTavsebis MNogikuri dasabuTeba

turizmis tipebi infrastruqturaze
damakidebu Bebis mixedviT aris: aqtiuri,
kombinirebulli da kull turullad orientire-
bulli turiznmi.

turizmis saxeobebi garemomcve i Nand-
Saftis da gadaadgi Bebis meTodis mixdviT
aris: safexmavl o, sawyall osno, samTo, saTx-
i Banuro, avto da mototurizmi, saiallgno
da speleopturizmi, velo da sacxenosno
turiznmi.

wamyvani motivaciebis mixedviT — tur-
izmi aris sportulli, gamajansaRebe Bi da
SemecnebiTi.

organizebu B obis mixedviT turebis
sxva Formebi - organizebulli, TviTSemo-
gmedebiTi da spontanuri.

turizmis gansxvavebu B i1 saxeobebi gan-
viTrebis procesSi axdenen sferos muSakTa
gansxvavebebis Fomirebas rogorc kvall ifika-
ciaSi, aseve specializaciaSi. agtiuri tur-
izmi dakavSirebu I ia marSrutebis gavBlasTan
da salWiroebs marSrutebis SemmuSaveb lebs,
am miznisaTvis momzadebuli jJgufebis Xxe-
I mZRvane B ebs, speciall ist-instruqtorebs
turebis sxvadasxva saxeobebisa da kN aseb-
isaTvis, aRWurvi B obis gamyidve B ebs, Zne I ad-
misadgomi speciFikuri marSrutebis Farghle-
bSi gamyo Bebs da turistebis momsaxurebi-
saTvis saWiro sxva profesiis muSakebs.

pasiuri turizmi varaudobs rekreaciu-
Bi samsaxurebis stacionarull formebs da
maTi proFfilis Sesabamisi gansxvavebull'i
profesiebis erTobliobas. amasTan dakav-
SirebiT, turizmi, rogorc sagnianobis saxeo-
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ba, umeteswi Bad ganisazRvreba, rogorc kval -
iFiciuri momsaxurebis miwodebisaTvis auci-
Bebeli kadrebis momzadebis sfero, rac
gadawyvetad problemas warmoadgens.

turizmis ganviTrebis mniSvne I ovan
pirobas warmoadgens HBandSaftebis mimz-
idve B obis done, maTi kontrastull oba, xe-
I misawwvdomoba da teritoriis sxva maxasi-
aTebBebi. SesazBebelia maTi SefFaseba da
potenciuri rezogionuri SesaZleblobis
gamov Bena, rac rekreaciulli miznebiT gam-
oiyeneba. magal iTad, samegre 1 0-zemo svane-
Tis mxaris teritoriis farglebSi situ-
aciis SefasebisaTvis Cven gamoviyeneT trans-
portisaTvis misadgomobisa da turistulli
atragtiull obis kriteriumebil®

pirve l'i kriteriumis gamoyenebis SemTx-
vevaSi, regionis fargBlebSi gamovyofT sa-
transporto xe Imisawvdomobis 4 zonas (sa-
ol go centridan rkinigzis da avtotrans-
portis gamoyenebiT gadaadgi Bebis drois
mixedviT). gzaSi yofnis dro SeiZlleba var-
irebdes transportis saxeobimisi maxasi-
aTeb B ebis, anindis pirobebis da sxva fag-
torebis mixdviT; magram gasaSual oebulli
mniSvne B obebi mainc iZBeva saSualebas am
kriteriumis mixedviT Sesruldes teritori-
is diferenciacia

kulturullad orientirebulli turizni-
saTvis mimzidve Bobis yvelaze mdidari
fagtorebi gaaCnia zugdidisa da senakis
raionebs. samegre lo-zemo svaneTis mxare-
Si samegreBos raions gaaCnia ufro gan-
viTrebulli infrastrugtura da mraval f-
erovani kullturull-istoriulli obieqtebi;
aqvs — xe B sayrelli ekologiuri mdgomare-
oba, SedarebiT maRali sataransporto Xxe-
I misawvdomoba.’

mxaris FargBebSi SeiZleba gamovyoT
sami ,, TeTri wertili” — zonebi, sadac anJa-
mad sakmaod sustia teritoriis turistu-
Bi resursebis sistematuri eqspBuataci-
is SesaZlebBoba es srullebiTac ar niSn-
avs imas, rom aRniSnulli teritoriebi mok-
Bebullia atragtiull obieqtebs da BandSa-
ftebs anda ar gaaCniaT turistulli poten-
cialli. an zonebidan pirve bia Crdi I o-dasav-
BeTi, meorea — samxreTi, mesamea aRmosav-

5 Tarlow, P. E., 2015. Tourism Security Different Places/Different Faces. Hawai’ | State Tourism Conference. Availabel from: http://
www.hawaiitourismauthority.org/pdf/2005 tourism conference peter_tarlo w.pdf ;

6 Sonmez S.F. and Graefe A.R., 1998. Influence of Risk on Foreign Tourism Decisions. Annals of Tourism Research, 25 (1), 112-144.
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BeTi. turistulli mimarTullebiT maTi Seda-
rebiTi pasiuroba ganpirobebulia daballi
satransporto xe ImisawdomobiT da ganuvi-
Trebeli inFrastrugturiT. ZiriTdi Ffagto-
rebis mogmedebis gaTvaliswinebiT, agqtiur
turizmTan mimarTebaSi mxare aris yve laze
nak Bebad SeswavBili teritoria igi gmn-
is turistulli nmimzidve Bobis komplegss,
romelic diferencirdeba teritoriebis 4
Jgufad.

magal iTad, maRalli donis sastumroebi
aSenda anak B iasa da mestiaSi, romell Tagan
amJamad anak B iaSi Fungcionirebs 3, xollo
mestiaSi ki 5 gallag FoTSi Fungcionirebs
2 komFortulli sastumro. garda amisa, regi-
onSi Fungcionirebs 100-nmde sao jaxo sastu-
mro. anak B iis Tanamedrove tipis sastumro-
ebi 250-nde sastumro oTaxisgan Sedgeba, xo lo
mestiis sastumroebSi ki - 400-ze meti sawo-
i adgilia (dRes daba mestia 600 stumris
momsaxurebazea orientirebuli). anakll iaSi
dawyebu B ia meoTxe sastumros mSeneb l oba

cxrili

cxadia, stumar-maspinZ B obis biznesi war-
moudgene Iia restornebisa da kafeebis gse-
Bis fungcionirebis gareSe. dRes samegre-
0 0-zemo svaneTis mxareSi (zugdidSi, FoT-
Si, senaksa da wallenjixaSi) Fungcionirebs
maRall i donis restornebi.

samegre B o-zemo svaneTis maRalli turis-
tulli potencialli ganisazRvreba, pirvel
rigSi iseT fagtorTaerTobRiobiT, rogor-
icaa ko B xeTisa da svaneTis uZve Besi kull-
tura, unikaBluri kulturull-istoriuli
Zeg B ebi, muzeumebi, mRvimeebi da gamoqgvabu-
Bebi, sajomardo da sapikniko adgi Bebi,
Warbteniani ko B xeTis dabBobi da misi
iSviaTi buneba, regionis geografiulli Tavi-
sebureba - BandSafturi mozaika da bio ll o-
giuri mravall ferovneba, zemo svaneTis myin-
varebi, Savi zRvis akvatoria da ganviTare-
badi sakurorto zonebi.

regionSi turizmis ganviTarebis monace-
mebi warmodgeni Bia cxrillSi 2

rogorc vxedavT, turizmisa da maspinZ-

2. samegreBl o-zemo svaneTis mxaris turizmis seqtoris momsaxure
obiegtebis ekonomikuri maCveneb Bebi?®
2016 | 2017 | 2018 Bsdmomm
ds5B39690emgd0 oMs (%)
LsbGHIMMgdoLs s MYlGHMOBIdOL drmbzols 7,7 12,7 10,6 13,4
AmEEmds (3¢rb. ¢r360)
LsbivyIMmgdols s MglGmmbydol 7,7 135 10,6 8,9
360300l 333m3z90s (9gb. ¢v)
LsbGmIMmgddo s GgbEHMObgddo 705 858 778 4,5
©3b5gd390E™ms H3cEhMdS (3530)
LsbGmIMmgddo s GgbEHMObgddo 691 833 657 35
©35§0M339099ems M3MmEIbmds (35G0)
LsbEBHMAGMYBdOLS S MHYBHMOEYdT0 2232 3219 |2885 8,4
©3L5g99gdmms bsdwysEm m30v)Go
365DWomM©Hds (EsM0)
LsbiByIMmgdols s MglGmmbgdol 3,2 59 53 27,0
5353900 P0MYIMEgdOL IMEMEMDS
LsbGHIMMgdoLs s MgLEGHMOEgdOL 0,2 0,4 0,7 91,7
0b39L3030900 GogdloMgdme 5gEH03gddo
bsbiGvyIMmgdols s MglGM®mBIdOL Lsgmbeools | 4,6 7,4 57 23,1
5 3mAbsby@Hgdol Yow3z9d00

8 sagarTvelos statistikis erovnulli samsaxuris monacemebi, xe Emisawvdomia:

?action=page& p_id=1870& lang=geo

http://www.geostat.ge/
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I obis seqtorSi yve Ba maCvenebe B'i mzardia,
xoBo saerTo dinamika ki dadebiTi. izr-
deba sastumro biznesis nT B ian Sida produ-
qtSi Setanili whlilli, anu sFeroSi Segmni-
11 damatebu i Rirebu Bebis maCvenebe b1 27%-
iT gaizarda sastumroebisa da restorneb-
is mier warmoebu i produgciis (sagonlisa
da momsaxurebebis) yidvaTa mocu B oba 23,1
%-1T gaizarda, xol o dargis saerTo brun-
vis moculoba ki - 134%-iT. yovelive es
xe Bsayrell pirobebs gmnis sxvadasxva saxis
turizmis (saavtomobi B 0, sacxenosno, safex-
mav B o turizmi, ekoturizmi, sazRvao-sanaos-
no, sandinaro-sanaosno, samonadireo turizmi,
samoyvaruBlo TevzWera, Ffrinvelebze
dakvirveba, agroturizmi, SemecnebiTi tur-
izmi, eqgstremaBuri turizmi, Rvinis turebi
da sxv.) ganviTarebisaTvis.

turistulli TvalsazrisiT, unikallur
obieqts warmoadgens ko BxeTis erovnulli
parki, romelic samegre Blos dasavBeT naw-
i 1Si mdebareobs da romBis saxmeleTo
nawi Bis FarTobi 28571 ha-s, xolo zRvis
akvatoria - 1574 ha-s Seadgens. 1996 wells
ko B xeTis erovnu l parks ramsaris konvenci-
iT saerTaSoriso mniSvne B obis statusi
mieniWa. kol xeTis erovnulli parkis viz-
itorTa centri da sxva infrastruqtura
(dacull teritoriaze mniSvne Bovani infras-
trugturaa ganTavsebu b i: parkis vizitor-
Ta centri, administraciu i Senobebi, mcve I -
Ta TavSesafFrebi, Frinvel Ta saTvall Tvallo
da dargolvis centri, sainterpretacio
dafebi, sainterpretacio jixurebi, navmis-
adgomebi, SesasvBelebi, turistulli bill-
ikebi) sagangebod ise daproeqtda, rom misi
mSeneb B obis procesSi gamoyenebu i masa-
Ba da tegnoBogiebi uvnebeli yoFiliyo
garemosa da im adamianebisTvis, romBebic
mis dasaTvall iereb Bad modian. parks kargi
perspeqtiva agvs ekoturizmis ganviTareb-
is TvallsazrisiT masobrivi migraciis peri-
odSi, ag mravall iSviaT Frinve l ze dakvirve-
baa SesaZ B ebe b i, parkis teritoriaze mowy-
obilia frinvel Ta saTval Tval o koSkebi,
xolo turistTa ganTavseba SesaZlebelia
rogorc erovnull parkSi arsebull vizitor-
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Ta sax B Si, ise FoTis, grigo BeTisa da anak-
Biis sastumroebSi. sanapiro diunebis da
imnaTis torfnaris gaswvriv mowyobi lia
FexiT savali marSrutebi, Tumca, Warbteni-
ani teritoriebis daTvalierebis saukeTe-
so saSualebas katarRebi da navebi war-
moadgens. kol xeTis erovnull parkSi viz-
its ufro sainteresos xdis mis mimdebare
teritoriebze arsebulli argeo Bogiuri da
kulturis Zeglebi: WBazikis Zveli
dedaga B aqi argeopolisi (Cv.w.aR.mde II-
Cv.w.aR. IX saukuneebis warwerebiTa da
TreskebiT), martvi l is samonastro komp l eg-
si, xobis monasteri, caiSis eklesia, xobis
dedaTa monasteri da korcxe I is monasteri.?
saxe Imwifo dokumentSi ,samegrello-
zemo svaneTis regionis ganviTarebis
strategia 2014-2021 w B ebisTvis" aRniSnullia
.ekoturizmis Tanmdevi saxeebis - samona-
direo, saTevzao, sacxenosno da agtiuri
turizmis sxva saxeebis danergva-ganviTare-
bis karg safuZzvells iZBeva enguris wyal-
sacavi da mdinaris Sua da zemo weli,
agreTve martvi Bis mRvimeebi da tobavar-
Cxilis tba md. engurze aris Sesabamisi
pirobebi sportulli naosnobisa da raft-
ingis ganviTarebisaTvis. 1996 wels msof-
I io memkvidreobis adgi Bad igna aRiarebu-
Bi zemo svaneTi. mas aqvs araCveu Bebrivi
B andSafti, rac bo 1o wlebSi mniSvne I ovnad
ganviTarebull infrastruqturasTan erTad,
sull ufro met turistsa da damsvenebe ls
izidavs. zemo svaneTSi, awvallisa da TeT-
nu B dis mTebze dawyebu Bia zamTris kuror-
tis mSeneb B oba, rac damatebiT uzrunvelly-
ofs turistebis mozidvas“?
daskvna. sawarmoo xasiaTis mgone tra-
diciebis SenarCunebis Sexameba axall rekre-
aciull mimarTu BebasTan warmoadgens mniS-
vne Bovan konceptuaBlur mimarTu lebas,
romelic gansazRvravs perspegtivas teri-
toriebis ara marto sakmarisad maREBi do-
nis aTvisebaze, dasaxBebulobaze da sof-
B is mosaxBeobis SenarCunebaze, aramed sa-
soflo teritoriebis, rogorc srul faso-
vani mravall Fungciuri sasicocx b o garemos
ganviTarebis perspeqgtivas.

° samegre B o-zemo svaneTis regionis ganviTarebis strategia 2014-2021 wBebisTvis; xe Imisawvdonmia:

http://szs.gov.ge/res/docs/2014050301151521560.pdf
0 jqve.
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Summary

The article discusses the non-manufacturing sector as the fastest growing part of the real sector of the
economy, the role and importance of the world. The authors note that the same trend is observed in the industrial
regions of Georgia, where mineral resources are important and agricultural businessis less profitable. The authors
note that many regions, which are characterized by a decrease in the number of profitable and sustainable enter-
prises, have no other possibility to stabilize the situation other than to develop other functional areas of non-

production.
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