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reziume

statiaSi ganixileba msoflioSi arasa-
warmoo sferos, rogorc ekonomikis realuri
seqtoris yvelaze swrafad mzardi nawil-
is, rolisa da mniSvnelobis mateba. avtorebi
aRniSnaven, rom igive tendencia SeimCneva
saqarTvelos samrewvelo regionebSi, rom-
lebSic mniSvnelovnadaa aTvisebuli minera-
luri resursebi, xolo agraruli biznesi -
naklebad momgebiania. avtorebi aRniSnaven,
rom mraval regions, romelic xasiaTdeba
momgebiani, stabilurad funqcionirebadi sa-
warmoebis ricxvis SemcirebiT, ar rCeba si-
tuaciis dastabilurebis sxva SesaZlebloba,
garda imisa, rom arasawarmoo sferoSi gana-
viTros masStaburi saqmianobis sxva funqci-
onaluri mimarTulebebi.

sakvanZo sityvebi: turistuli usafr-
Txoeba, turistuli potenciali, ekonomikuri
Sedegi.

msoflios gamocdileba mowmobs imasac,
rom arasawarmoo sferos mniSvnelovani
Semadgeneli SeiZleba iyos turizmi – saqmia-
noba, romelsac Semosavlis saxiT moaqvs
ekonomikuri Sedegi misi organizatorebisa-
Tvis da teritoriisaTvis, maT Soris saso-
flo-sameurneosTvisac.1 saqarTvelos re-
gionebs gaaCnia turizmis ganviTrebis mdi-
dari potenciali, rac gamoixateba bunebrivi
landSaftebis mimzidve-lobasa da kon-
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Sexamebis Sedegi

trastulobaSi, istoriuli da politikuri
movlenebis memkvidreobis kulturis Zegleb-
Si. rogorc wesi, yvelaze ufro Semosav-
lianiani fena Semoyvanili ucxoeli tur-
istebi arian, magram am mimarTulebis swrafi
da efeqturi ganviTreba awydeba seriozul
winaaRmdegobebs infrastruqturis (kargi
sastumroebi da ganStoebuli komfortuli
satransporto komunikaciebi) ararsebobis
gamo. Sida turizms gaaCnia ganviTrebis didi
SesaZleblobebi, amitom mocemuli proces-
ebis intensifikaciis SesaZleblobebis ganx-
ilvas aqvs garkveuli mniSvneloba sof-
lis teritoriebisaTvis. 2

Tu turizms ganvixilavT, rogorc saqmi-
anobis saxeobas, romelsac potenciurad
Seswevs unari Seqmnas samuSao adgilebi,
aseT SemTxvevaSi gamarTlebuli iqneba misi
ganviTrebis stimulireba mivakuTnoT im
umniSvnelovanesi mimarTulebebis ricxvs,
romlebic ara marto sasoflo landSaft-
is SenarCunebas uwyobs xels srulfaso-
vani sasicocxlo garemos saxiT, aramed
exmareba mis mdgrad ganviTrebasac.3

turizmi, rogorc SemecnebiTi katego-
ria, asaxavs sakmaod mravaleferovan da
Rrma Sinaarsis movlenas da process. gam-
arTlebulia misi daxasiaTeba, sul mcire,

1 Social Research Methods, 2006. Nonprobability Sampling. Available from: http://www.socialresearchmethods.net/kb/sampnon.php.
retrieved on 24 February 2011.
2 Bolan, P. and Williams L., 2008. The role of image in service promotion: focusing on the influence of film on consumer choice within
tourism. International Journal of Consumer Studies, Vol. 32, Issue 4, pp. 382-390. http://web.ebscohost.com/ehost/pdfviewer/
pdfviewer?vid=8&hid=125&sid=51010 9fd-9fd0-4f68-be5b-5a731a98b017%40sessionmgr110.
3Business Dictionary, 2011. Developed Countries. Available from: http://www.businessdictionary.com/definition/developed-
countries.html; retrieved on 14 February 2011.
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sami poziciidan. mxedvelobaSi gvaqvs mxa-
reebis raodenoba, romlebic CarTulia tur-
istul praqtikaSi:

• pirvel rigSi, esaa subieqtebi, rom-
lebic awvdian turistul momsaxurebas.
swored maTTvis sakuTriv turizmi warmoad-
gens saqmianobis sferos, romelsac unari
Seswevs moitanos Semosavali;

• meore mxriv, esaa subieqtebi, romlebic
Rebuloben mocemul momsaxurebas, riTic
axorcieleben sakuTr gansxvavebul miznebs
– dasveneba, garToba, gajansaReba, organiz-
mis sportuli datvirTva, inteleqtualur–
SemecnebiTi da sxva saxis miznebi;

• mesame - turizmi xorcieldeba erTi
konkretuli teritoriis farglebSi, romel-
sac gaaCnia garkveuli Tvisebebi, rac saSu-
alebas aZlevs mas, gaxdes turistebisaTvis
mimzidveli da miiRos isini; subieqtis
poziciidan, romelic axorcielebs sakuTar
turistul ganzraxvebs, turizmi mizanSe-
wonilia ganxilul iqnas, rogorc mogzau-
roba sakuTari mudmivi sacxovrebeli adg-
ilis farglebs gareT nebismieri mizniT,

garda SemosavlisaTvis muSaobisa da mud-
mivi sacxovrebeli adgilis Secvlisa.4

mocemul formulirebaze dayrdnobiT
da aRniSnuli procesebze warmodgenebis
sistematizaciis Sedegad, ganvixilavT koor-
dinaci-ulad da ierarqiulad erTmaneTTan
urTierTqmedebaSi myofi turistuli sax-
esxvaobebis infrastruqturaze damokide-
bulebis dones, romelisac ganvixilavT
lamdSaftis moculobis, gadaadgilebis
meTodis, wamyvani motivaciisa da organize-
bulobis donis konteqstSi (cxrili 1).

aqtiuri turizmi warmoadgens adamianeb-
is Sromisunarianobis aRdgenis da mxardaW-
eris meTods, romelic xorcieldeba gam-
ajansarebeli, SemecnebiTi, sportuli da
dasvenebis sxva saxis motivaciebis real-
izaciis gziT. igi sacxovrebeli adgil-
idan gasvlasTanaa dakavSirebuli (aranak-
leb 24 saaTiani vadiT), da kavSirSi araa
gadaadgilebis meqanikuri saSualebebis
aucilebel da sistematur gamoyenebasTan.5

kulturulad orientirebuli (pasiuri)
turizmi – aris adamianebis Sromisunari-

cxrili 1. turizmis ti pologia misi organizebisa da marSrutebis
Catarebis mizniT (Sedgenilia avtoris mier)
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4 Travel and Living Abroad. Availabe from: http://www.fco.gov.uk/en/travel-and-living-abroad/traveladvice-by-country/sub-saharan-africa
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anobis aRdgenisa da SenarCunebisaTvis maTi
moTxovnebis realizacia mkurnalobisa da
gajansaRebis gziT (kurortebi, sanatori-
umebi, profilaqtoriumebi, gajansaRebisa da
samedicino reabilitaciis sxva dawesebule-
bebi), agreTve dasvenebis SemecnebiTi da
saqmiani motvacia, romelic dakavSirebulia
sacxovrebeli adgilidan gasvlasTan
(aranakleb 24 saaTiani vadiT) da Sesabami-
si specializaciis stacionaruli obieqte-
bis gamoyenebasTan. kombinirebuli turizmi
– aris aqtiuri da pasiuri turizmis moti-
vaciis sivrciTi da funqciuri elementeb-
is SeTavsebis logikuri dasabuTeba.

turizmis ti pebi infrastruqturaze
damakidebulebis mixedviT aris: aqtiuri,
kombinirebuli da kulturulad orientire-
buli turizmi.

turizmis saxeobebi garemomcveli land-
Saftis da gadaadgilebis meTodis mixdviT
aris: safexmavlo, sawyalosno, samTo, saTx-
ilamuro, avto da mototurizmi, saialqno
da speleopturizmi, velo da sacxenosno
turizmi.

wamyvani motivaciebis mixedviT – tur-
izmi aris sportuli, gamajansaRebeli da
SemecnebiTi.

organizebulobis mixedviT turebis
sxva formebi – organizebuli, TviTSemo-
qmedebiTi da spontanuri.

turizmis gansxvavebuli saxeobebi gan-
viTrebis procesSi axdenen sferos muSakTa
gansxvavebebis fomirebas rogorc kvalifika-
ciaSi, aseve specializaciaSi. aqtiuri tur-
izmi dakavSirebulia marSrutebis gavlasTan
da saWiroebs marSrutebis SemmuSaveblebs,
am miznisaTvis momzadebuli jgufebis xe-
lmZRvanelebs, specialist–instruqtorebs
turebis sxvadasxva saxeobebisa da klaseb-
isaTvis, aRWurvilobis gamyidvelebs, Znelad-
misadgomi specifikuri marSrutebis fargle-
bSi gamyolebs da turistebis momsaxurebi-
saTvis saWiro sxva profesiis muSakebs.

pasiuri turizmi varaudobs rekreaciu-
li samsaxurebis stacionarul formebs da
maTi profilis Sesabamisi gansxvavebuli
profesiebis erTobliobas. amasTan dakav-
SirebiT, turizmi, rogorc saqmianobis saxeo-

ba, umeteswilad ganisazRvreba, rogorc kval-
ificiuri momsaxurebis miwodebisaTvis auci-
lebeli kadrebis momzadebis sfero, rac
gadawyvetad problemas warmoadgens.

turizmis ganviTrebis mniSvnelovan
pirobas warmoadgens landSaftebis mimz-
idvelobis done, maTi kontrastuloba, xe-
lmisawvdomoba da teritoriis sxva maxasi-
aTeblebi. SesaZlebelia maTi Sefaseba da
potenciuri rezogionuri SesaZleblobis
gamovlena, rac rekreaciuli miznebiT gam-
oiyeneba. magaliTad, samegrelo-zemo svane-
Tis mxaris teritoriis farglebSi situ-
aciis SefasebisaTvis Cven gamoviyeneT trans-
portisaTvis misadgomobisa da turistuli
atraqtiulobis kriteriumebi.6

pirveli kriteriumis gamoyenebis SemTx-
vevaSi, regionis farglebSi gamovyofT sa-
transporto xelmisawvdomobis 4 zonas (sa-
olqo centridan rkinigzis da avtotrans-
portis gamoyenebiT gadaadgilebis drois
mixedviT). gzaSi yofnis dro SeiZleba var-
irebdes transportis saxeobimisi maxasi-
aTeblebis, amindis pirobebis da sxva faq-
torebis mixdviT; magram gasaSualoebuli
mniSvnelobebi mainc iZleva saSualebas am
kriteriumis mixedviT Sesruldes teritori-
is diferenciacia.

kulturulad orientirebuli turizmi-
saTvis mimzidvelobis yvelaze mdidari
faqtorebi gaaCnia zugdidisa da senakis
raionebs. samegrelo-zemo svaneTis mxare-
Si samegrelos raions gaaCnia ufro gan-
viTrebuli infrastruqtura da mravalf-
erovani kulturul-istoriuli obieqtebi;
aqvs – xelsayreli ekologiuri mdgomare-
oba, SedarebiT maRali sataransporto xe-
lmisawvdomoba.7

mxaris farglebSi SeiZleba gamovyoT
sami „TeTri wertili” – zonebi, sadac amJa-
mad sakmaod sustia teritoriis turistu-
li resursebis sistematuri eqspluataci-
is SesaZlebloba. es srulebiTac ar niSn-
avs imas, rom aRniSnuli teritoriebi mok-
lebulia atraqtiul obieqtebs da landSa-
ftebs anda ar gaaCniaT turistuli poten-
ciali. am zonebidan pirvelia Crdilo-dasav-
leTi, meorea – samxreTi, mesamea aRmosav-

5 Tarlow, P. E., 2015. Tourism Security Different Places/Different Faces. Hawai’I State Tourism Conference. Availabel from: http://
www.hawaiitourismauthority.org/pdf/2005_tourism_conference_peter_tarlo w.pdf ;
6 Sönmez S.F. and Graefe A.R., 1998. Influence of Risk on Foreign Tourism Decisions. Annals of Tourism Research, 25 (1), 112-144.
7 iqve.

http://www.hawaiitourismauthority.org/pdf/2005_tourism_conference_peter_tarlo
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leTi. turistuli mimarTulebiT maTi Seda-
rebiTi pasiuroba ganpirobebulia dabali
satransporto xelmisawvdomobiT da ganuvi-
Trebeli infrastruqturiT. ZiriTdi faqto-
rebis moqmedebis gaTvaliswinebiT, aqtiur
turizmTan mimarTebaSi mxare aris yvelaze
naklebad Seswavlili teritoria. igi qmn-
is turistuli mimzidvelobis kompleqss,
romelic diferencirdeba teritoriebis 4
jgufad.

magaliTad, maRali donis sastumroebi
aSenda anakliasa da mestiaSi, romelTagan
amJamad anakliaSi funqcionirebs 3, xolo
mestiaSi ki 5. qalaq foTSi funqcionirebs
2 komfortuli sastumro. garda amisa, regi-
onSi funqcionirebs 100-mde saojaxo sastu-
mro. anakliis Tanamedrove tipis sastumro-
ebi 250-mde sastumro oTaxisgan Sedgeba, xolo
mestiis sastumroebSi ki - 400-ze meti sawo-
li adgilia (dRes daba mestia 600 stumris
momsaxurebazea orientirebuli). anakliaSi
dawyebulia meoTxe sastumros mSenebloba.

cxadia, stumar-maspinZlobis biznesi war-
moudgenelia restornebisa da kafeebis qse-
lis funqcionirebis gareSe. dRes samegre-
lo-zemo svaneTis mxareSi (zugdidSi, foT-
Si, senaksa da walenjixaSi) funqcionirebs
maRali donis restornebi.

samegrelo-zemo svaneTis maRali turis-
tuli potenciali ganisazRvreba, pirvel
rigSi iseT faqtorTa erTobliobiT, rogor-
icaa: kolxeTisa da svaneTis uZvelesi kul-
tura, unikaluri kulturul-istoriuli
Zeglebi, muzeumebi, mRvimeebi da gamoqvabu-
lebi, sajomardo da sapikniko adgilebi,
Warbteniani kolxeTis dablobi da misi
iSviaTi buneba, regionis geografiuli Tavi-
sebureba - landSafturi mozaika da biolo-
giuri mravalferovneba, zemo svaneTis myin-
varebi, Savi zRvis akvatoria da ganviTare-
badi sakurorto zonebi.

regionSi turizmis ganviTarebis monace-
mebi warmodgenilia cxrilSi 2.

rogorc vxedavT, turizmisa da maspinZ-

cxrili 2. samegrelo-zemo svaneTis mxaris turizmis seqtoris momsaxure
obieqtebis ekonomikuri maCveneblebi8

          
                    მაჩვენებლები 

2016 2017 2018 საშუალო 
ზრდა (%) 

სასტუმროებისა და რესტორნების ბრუნვის 
მოცულობა (მლნ. ლარი) 

7,7 12,7 10,6 13,4 

სასტუმროებისა და რესტორნების 
პროდუქციის გამოშვება (მლნ. ლ) 

7,7 13,5 10,6 8,9 

სასტუმროებში და რესტორნებში 
დასაქმებულთა რაოდენობა (კაცი) 

705 858 778 4,5 

სასტუმროებში და რესტორნებში 
დაქირავებულთა რაოდენობა (კაცი) 

691 833 657 3,5 

სასტუმროებისა და რესტორნებში 
დასაქმებულთა საშუალო თვიური 
ანაზღაურება (ლარი) 

223,2 321,9 288,5 8,4 

სასტუმროებისა და რესტორნების 
დამატებული ღირებულების მოცულობა  

3,2 5,9 5,3 27,0 

სასტუმროებისა და რესტორნების 
ინვესტიციები ფიქსირებულ აქტივებში 

0,2 0,4 0,7 91,7 

სასტუმროებისა და რესტორნების საქონლისა 
და მომსახურების ყიდვები 

4,6 7,4 5,7 23,1 

8 saqarTvelos statistikis erovnuli samsaxuris monacemebi, xelmisawvdomia: http://www.geostat.ge/
?action=page&p_id=1870&lang=geo
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lobis seqtorSi yvela maCvenebeli mzardia,
xolo saerTo dinamika ki dadebiTi. izr-
deba sastumro biznesis mTlian Sida produ-
qtSi Setanili wvlili, anu sferoSi Seqmni-
li damatebuli Rirebulebis maCvenebeli 27%-
iT gaizarda. sastumroebisa da restorneb-
is mier warmoebuli produqciis (saqonlisa
da momsaxurebebis) yidvaTa moculoba 23,1
%-iT gaizarda, xolo dargis saerTo brun-
vis moculoba ki - 13,4%-iT. yovelive es
xelsayrel pirobebs qmnis sxvadasxva saxis
turizmis (saavtomobilo, sacxenosno, safex-
mavlo turizmi, ekoturizmi, sazRvao-sanaos-
no, samdinaro-sanaosno, samonadireo turizmi,
samoyvarulo TevzWera, frinvelebze
dakvirveba, agroturizmi, SemecnebiTi tur-
izmi, eqstremaluri turizmi, Rvinis turebi
da sxv.) ganviTarebisaTvis.

turistuli TvalsazrisiT, unikalur
obieqts warmoadgens kolxeTis erovnuli
parki, romelic samegrelos dasavleT naw-
ilSi mdebareobs da romlis saxmeleTo
nawilis farTobi 28571 ha-s, xolo zRvis
akvatoria - 1574 ha-s Seadgens. 1996 wels
kolxeTis erovnul parks ramsaris konvenci-
iT saerTaSoriso mniSvnelobis statusi
mieniWa. kolxeTis erovnuli parkis viz-
itorTa centri da sxva infrastruqtura
(dacul teritoriaze mniSvnelovani infras-
truqturaa ganTavsebuli: parkis vizitor-
Ta centri, administraciuli Senobebi, mcvel-
Ta TavSesafrebi, frinvelTa saTvalTvalo
da dargolvis centri, sainterpretacio
dafebi, sainterpretacio jixurebi, navmis-
adgomebi, Sesasvlelebi, turistuli bil-
ikebi) sagangebod ise daproeqtda, rom misi
mSeneblobis procesSi gamoyenebuli masa-
la da teqnologiebi uvnebeli yofiliyo
garemosa da im adamianebisTvis, romlebic
mis dasaTvaliereblad modian. parks kargi
perspeqtiva aqvs ekoturizmis ganviTareb-
is TvalsazrisiT masobrivi migraciis peri-
odSi, aq mraval iSviaT frinvelze dakvirve-
baa SesaZlebeli, parkis teritoriaze mowy-
obilia frinvelTa saTvalTvalo koSkebi,
xolo turistTa ganTavseba SesaZlebelia
rogorc erovnul parkSi arsebul vizitor-

Ta saxlSi, ise foTis, grigoleTisa da anak-
liis sastumroebSi. sanapiro diunebis da
imnaTis torfnaris gaswvriv mowyobilia
fexiT savali marSrutebi, Tumca, Warbteni-
ani teritoriebis daTvalierebis saukeTe-
so saSualebas katarRebi da navebi war-
moadgens. kolxeTis erovnul parkSi viz-
its ufro sainteresos xdis mis mimdebare
teritoriebze arsebuli arqeologiuri da
kulturis Zeglebi : lazikis Zveli
dedaqalaqi arqeopolisi (Cv.w.aR.mde II-
Cv.w.aR. IX saukuneebis warwerebiTa da
freskebiT), martvilis samonastro kompleq-
si, xobis monasteri, caiSis eklesia, xobis
dedaTa monasteri da korcxelis monasteri.9

saxelmwifo dokumentSi „samegrelo-
zemo svaneTis regionis ganviTarebis
strategia 2014-2021 wlebisTvis“ aRniSnulia:
„ekoturizmis Tanmdevi saxeebis - samona-
direo, saTevzao, sacxenosno da aqtiuri
turizmis sxva saxeebis danergva-ganviTare-
bis karg safuZvels iZleva enguris wyal-
sacavi da mdinaris Sua da zemo weli,
agreTve martvilis mRvimeebi da tobavar-
Cxilis tba. md. engurze aris Sesabamisi
pirobebi sportuli naosnobisa da raft-
ingis ganviTarebisaTvis. 1996 wels msof-
lio memkvidreobis adgilad iqna aRiarebu-
li zemo svaneTi. mas aqvs araCveulebrivi
landSafti, rac bolo wlebSi mniSvnelovnad
ganviTarebul infrastruqturasTan erTad,
sul ufro met turistsa da damsvenebels
izidavs. zemo svaneTSi, awvalisa da TeT-
nuldis mTebze dawyebulia zamTris kuror-
tis mSenebloba, rac damatebiT uzrunvely-
ofs turistebis mozidvas“10

daskvna. sawarmoo xasiaTis mqone tra-
diciebis SenarCunebis Sexameba axal rekre-
aciul mimarTulebasTan warmoadgens mniS-
vnelovan konceptualur mimarTulebas,
romelic gansazRvravs perspeqtivas teri-
toriebis ara marto sakmarisad maRli do-
nis aTvisebaze, dasaxlebulobaze da sof-
lis mosaxleobis SenarCunebaze, aramed sa-
soflo teritoriebis, rogorc srulfaso-
vani mravalfunqciuri sasicocxlo garemos
ganviTarebis perspeqtivas.

9 samegrelo-zemo svaneTis regionis ganviTarebis strategia 2014-2021 wlebisTvis; xelmisawvdomia:
http://szs.gov.ge/res/docs/2014050301151521560.pdf
10 iqve.

http://szs.gov.ge/res/docs/2014050301151521560.pdf
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Summary

The article discusses the non-manufacturing sector as the fastest growing part of the real sector of the
economy, the role and importance of the world. The authors note that the same trend is observed in the industrial
regions of Georgia, where mineral resources are important and agricultural business is less profitable. The authors
note that many regions, which are characterized by a decrease in the number of profitable and sustainable enter-
prises, have no other possibility to stabilize the situation other than to develop other functional areas of non-
production.
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